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Content Strategy for SaaS Co. in the Accounting Space

Objective: Expand compa
industry by creating hi
attracts accounting fd
consultants.

's presence in the accounting
geted, relevant content that
ual accountants, and financial

1. Content
Existing

unities

nce, payroll, and
mall business

fully optimi
audience.

Content Gaps:
e Niche content for accounta
advanced, specific content that
points, such as managing payroll fo
staying compliant with tax laws.

e Thought leadership in Al for payroll and au
company can create high-level content on how
transforming payroll processes and financial auditin
appeal to tech-savvy accountants.

e |In-depth case studies: the company has client testimonials,
but there’s a gap in comprehensive case studies specifically
highlighting the benefits for accountants.

ANDREU MARKETING SOLUTIONS



Opportunities:
e Repurpose existing resources: Articles targeting small
businesses could be reyorked into accountant-specific

content, addressin countants can use these tools to

better serve thei

learning ar
company asani
e Accounting Workfl
company can simplify
them to manage multiple p
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B. Case Studies & Success Stories
e Accountant-Focused Case Studies: Highlight specific
examples of how accounting firms have used the software to
streamline payroll efits for their clients, improving
overall client satj
e Video Testim

tants: Video content
r firms using the software
nt for lead generation.

clientsonp
e Webinars: Conv
into interactive web
demos and real-life app

3. Distribution Strategy
A. Partner with Accounting Organizatio
e Guest Contributions: Collaborate with e
accounting organizations, such as the AICP
guest articles or present at industry events.
e Podcasts/Webinars: Launch an accountant-focused
or webinar series featuring industry experts and clients,
discussing how the software helps accountants improve
efficiency.
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B. Social Media Strategy
e Linkedln Content: Regularly publish accountant-targeted
thought leadership posts and case studies on LinkedIn,
emphasizing the so s benefits for accounting
professionals.
e Niche Forums
and social
stories,

in online accounting forums
eful content, success
nting concerns.

4. Content Calenda

First 3 Months:
e Month1:

o Publish 2 case studies of a
from using the software.

o Launch the first webinar on how th
payroll for accountants.

o Repurpose 3 existing blog posts for an acc
audience.
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e Month 2:
o Publish a whitepaper on Al in payroll and auditing.
o Begin Linkedln ad campaigns targeting accountants and
accounting firm
o Feature asu
(e}
e Month 3:
o Lau

a video testimonial.

interviews with

sted in the

5.SEO Stra
A. Keyword Rese

e Target keyword
“how to manage pay

o Utilize tools like Ahrefs
long-tail keywords relevan

B. On-Page SEO:

e Optimize existing pages for accoun
and create pillar content that links to o
focused resources (blog posts, guides, etc.).

e Improve internal linking from existing small bu
to accountant-specific articles.
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e C.Content Optimization:

jsting accounting-related pages to
st up-to-date industry insights,
ecific pain points.

e Refresh and update e
ensure they include
statistics, and a

6. Metrics and

webinars.
e Lead Generati

track lead generat

partners are engagin
e By focusing on education
addressing specific accounta
establish itself as a thought lead
industry. This strategy leverages exis
creating new, high-impact pieces to grow
presence and influence among accountants.

ANDREU MARKETING SOLUTIONS






